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Subject 1: Central Banking 

 
Q1 The first central bank was established in Sweden. 
a) 1668 
b) 1678 
c) 1658 
d) 1670 
 
 Answer:  a) 1668 
 
 
Q2 Bundesbank was the central bank of 
a) United States 
b) Italy 
c) Germany 
d) England 
 
  Answer: c) Germany 
 
 
Q3] In CAMELS, the letter M stands for 
a) Market Risk 
b) Monitoring 
c) Management 
d) Market Share 
 
  Answer:  c) Management  
 
 
Q4] Imperial Bank was formed by 
a) Merger of presidency banks 
b) Government ruling at that time 
c) Hilton Young Commission 
d) East India Company 
 
   Answer: a) Merger of presidency banks 
 
 
Q5] Minimum tenure of CD to be issued by a commercial bank is 
a) 1 year 
b) 1 month 
c) 15 days 
d) 7 days 
 
   Answer:  d) 7 days 
 



Subject 2:AUDIT II 
 
1) Which section of the Companies Act 2013 provides for maintenance of books of accounts under 
the 
new Companies Act 
a. Section 127 
b. Section 128 
c. Section 129 
d. Section 130 
 
2) The company should inform auditor regarding appointment and also file a form ADT – 1 to ROC 
within 
how many days of AGM 
a. 15 days 
b. 17 days 
c. 19 days 
d. 21 days 
 
3) Under companies act 1956, misfeasance is considered to be which liability 
a. Special liability 
b. Criminal liability 
c. Contract liability 
d. Civil liability 
 
4) When the auditor is not satisfied with the accounts presented to him or if he finds some major 
discrepancy in the treatment of some items then which report is given by him 
a. Qualified report 
b. Unqualified report 
c. No opinion report 
d. Negative report 
 
5) In case of sale of NPA, auditor should ensure that only such NPAs are sold by the bank which has 
remained NPA for at least how many years 
a. Three years 
b. One year 
c. Two years 
d. Six years 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Subject 3 SAPM TYBBI-VI 
 
1.The ________________________is a model that describes the relationship between risk and 
expected return of a security 
A) Elliott wave theory 
B) Dow jones theory 
C) Efficient market theory 
D) C.A.P.M. theory 
 
2.If Variance of Security Y is = 2116% then its standard deviation=ϭ = _____________% 
A) 65% 
B) 76% 
C) 46% 
D) 58% 
 
3.If HPR(%) = 96.63% for a period of 3 years then its Annualised Return(%)=AR(%)=___________ 
A) 52.54% 
B) 26.19% 
C) 32.21% 
D) 45.34% 
 
4. Formula to find PRICE EARNING RATIO=P/E RATIO = _____________ / EPS 
A) DPS 
B) MPS 
C) No.of equity share 
D) Intrinsic VPS 
 
5. The_____________ is a line that is used to show the rates of return and levels of risk for a specific 
portfolio 
A) CAPM 
B) SML 
C) CML 
D) BETA 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



sUBJECT 4: Human Resource Management 
 
1. An important goal of HRM is to motivate _________ through adequate monetary and non 
monetary 
incentives so as to stimulate better performance which in return will enable the organisation to 
accomplish its objective. 
a. Legal requirements 
b. Human resource 
c. Financial resource 
d. Physical resource 
 
2. The _________ is an organisations usable guide book for its employee to find proper guidance in 
the 
organisation. 
a. Promotion policies 
b. Transfer policies 
c. Personnel manual 
d. Recruitment policies 
 
3. ______________ is the process of increasing the number and variety of task that a worker 
performs in a job. 
a. Job rotation 
b. Job enlargement 
c. Motivation 
d. Job description 
 
4. The possibility e of biasness in selection is higher when recruitment is done through _______ , is 
the candidate is known to the recruiter. 
a. Internal sources of recruitment 
b. Campus recruitment 
c. Deputation 
d. Online recruitment 
 
5. The main objective of____________ is to bring about greater self-awareness sensitivity and 
understanding of others and improve interpersonal relationship. 
a. Wilderness training 
b. Role playing 
c. Sensitivity training 
d. In basket method 
 
 
 
 
 
 
 
 
 
 
 
 



SUBJECT 5: MARKETING 
 
1. _____ Success of an organization depends on its marketing ability. 
a) Financial 
b) Social 
c) Political 
d) Economic 
 
2. Marketing accelerates the pace of ____ activities. 
a) Economic 
b) Legal 
c) Political 
d) Social 
 
3. Services are intangible, inseparable, variable and _____ products. 
a) Flexible 
b) Perishable 
c) Obsolete 
d) Vague 
 
4. A _____ is anything that pulls the consumer attention away from the content of a factual 
message. 
a) Motivation 
b) Inspiration 
c) Distraction 
d) Construction 
 
5. _____ is complex and dynamic in nature. 
a) Consumer behavior 
b) Human Behavior 
c) Social Behavior 
d) Economical behavior 
 


